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+ The Current Digital Media Ecosystem

+ Disruption to the Current Ecosystem: Consumer Privacy
+ Paradigm Shift: WHO to WHY

+ The Power of WHY-Based Marketing

+ The Benefits of WHY-Based Marketing

+ Find Your WHY



Disruption to the Current Ecosystem: NUVO

Consu mer Privacy intelligent Advertising

? 2014 ? 2018 2018 2019 2021 2023

CASL “ Safari ITP Firefox Cookie Change  iOS 14.5 Opt-In Tracking Chrome Cookie Changes

o
-(®) AY :
;o o




The Current Digital Media Ecosystem NUVO

Intelligent Advertising

Who-Based Marketing: Targeting Personas of Existing/Past Customers




Paradigm Shift: WHO to WHY (NUVO
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Moving From Who to Why (NUVO

Intelligent Advertising

WHO uses identity-based, WHY uses anonymous transactional
third-party data onboarded via cookies signals derived by Al
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The Benefits of Why Based Marketing NUVO
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