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Disruption to the Current Ecosystem: 
Consumer Privacy

2014 2018 2018 2019 2021 2023
CASL GDPR Safari ITP Firefox Cookie Change iOS 14.5 Opt-In Tracking Chrome Cookie Changes



The Current Digital Media Ecosystem
Who-Based Marketing: Targeting Personas of Existing/Past Customers



Paradigm Shift: WHO to WHY



Brand 
or

Product

WHO uses identity-based,
third-party data onboarded via cookies

Urban 
Living

Frequent 
Business 
Traveler

Married with 
2 Children

Interested 
in Fashion

Female
Age 30-45

Dual HHI 
Income: 

$140,000

College
Degree

Interested 
in

Technology

WHY uses anonymous transactional 
signals derived by AI

Short 
Snout

Sleep 
Quality

Noise 
Canceling

Sleep
Aid

Snoring
Dog

Difficulty
Breathing

Pug

Brachycephalic 
Syndrome

Moving From Who to Why



The Power of Why-Based Marketing

Real Estate Casino Auto



Future-ProofPrivacy Safe Better Performance

The Benefits of Why Based Marketing



Find your WHY
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