(O

-

&
® G
iab:

| AB CanadaosEn@Repdrt Ye

Copyright © 2011 Interactive Advertising Bureau of Canada



Agenda

Publisher Council
Agency Council
EP/Mobile Council
Policy Council
Research Council
Québec Council
Marketing Report
President 06s
2012 IAB Canada Board

To To To To Do Do Do Do To Do o

Copyright © 2011 Interactive Advertising Bureau of Canada

Chair/Vice Chair Remarks
Council & Committee Reports

Report

14
20
27
31
41
47
74
82




Chair/Vice Chair Remarks

Chair: Dawna Henderson (henderson bas kohn)
Vice Chair: Carolyn Cramer (Tribal Fusion)

Industry:

A 2010 Canadian Online Advertising Revenue grew to $2.23
billion, surpassing Daily Newspaper!

A Display is the fastest growing format; Video +85% growth

A 2010 Canadian Mobile Ad Revenue grew to $52 million

|IAB Canada:
A Launched Redesigned IAB Canada Website!

A Launched: Mobile + Policy Councils, Video, Social Media and
Ad Networks + Exchanges Committees

A West Coast IAB Canada Chapter to be launched in 2012
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Who Does What? 1 IAB Canada Staff
A President Paula Gignac

A Vice-President Samuel Parent NEW!

A Director, Research Steve Rosenblum

A Director, Marketing  Kelly Tulett NEW!

A Director, Councils Julie Ford NEW!

A Manager, Events Nadeyah Kailan
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| AB Canadaods Counci

Councils Committees
Agency Ad Networks
Emerging Platforms RTB
Mobile Ad Operations
Policy Search
Publisher Social Media
Québec Video

Research
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PUBLISHER COUNCIL

VP, Carolyn Cramer,
Tribal Fusion




Publisher Council: Key Projects

Pay For Performance Guidelines:

A Spearheaded the Pay-For-Performance Ad Campaign
Guidelines with assistance from the Agency Councill

1]
=
[47]

A The Guidelines cover: iab
- Effective PFP creative
- Targeting options, best practices gy caview
- Optimization techniques e e e s e e e o
- Discrepancy minimization

Pay-For-Performance Ad Campaign Guidelines

NOTE: What follows is a Guideline only, as individual business policies and proctices may vary.

PFP VS. CPM? WHICH TO USE?

PFF campaigns are designed to be used in ad campaigns where the geal is to elicit a specific and
immediate action from a user who views the ad.

MAKE YoUR The table below illustrates where a PFP campaign fits within an Advertiser's business:

MY-FOR-PE RFO CE Campaign Strategy Type Desired Outcome Adwvertiser Pays...
- a3 - 9 Twe
AD CMPAIGNS ﬂ NG! ‘;j‘: : PFP Direct-Response | Drive Web visits to e- A pre-determined rate,
= 3 commerce site [e.g. for retail when a Web user dicks on
g and travel verticals); email the ad creative which is
newsletter sign-ups or served by a Publisher or

DOWNLOAD OUR PFP GUIDELINES NOW! J subscriptions; other click-and- | an Ad Network (e.g.

go actions (e.g. click-to-enter | 55/click); when a user

contest, click-to-book an completes a desired
appeintment, click-to-order action [e.g. 510/email
brochure, etc., etc.) sign-up); or makes a

purchase [e.g. 520/sale)

CPM Awareness, Drrive awareness, messa| ] A pre-determined rate per
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Publ il sher Counci |

Online Behavioural Advertising (OBA) Framework:

A Spearheaded the development of the OBA Framework in co-
ordination with AAPQ, ACA, ASC, CMA, CDMQ, CMDC, I|AB

Canada, ICA

I Transparency

I Education b

I Choice !

I Accountability

A President appeared at various wetan svomision
. Re: The Privacy Commissioners J".Inti_ne of. mm@gm Call for, Summw

Privacy Events, began 1/4ly et uniraneing Ol g o e Tmestng

updates to Office Of Privacy

Commissioner (OPC)
Lol i S N e
EDUGCATION ?fclnfrf:\?/:lr?('if?onr Online . ) B
CHOICE Behavioural Advertising mfm”";{fwﬂ?mﬂf?m““‘”‘ =
ACCOUNTAB"'ITY READ MORE NOW... » J E_)}}E’;{t’:ﬂﬁ
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Publ I sher Counci | :

Rising Stars Ad Units: Education / Adoption/ Promotion:

A Educated Publishers about new
units

Profi l ed Effectiveness of n RI
Canada

A
A Numerous CDN Publishers now offering Rising Stars
A

Rising Stars included in IAB Canada CDN Ad Guidelines doc in
2012

Positive impact on the purchase funnel CLOSED STUDY RESULTS increase engagement
1AB Portralt generates higher ad effectiveness at every level of the purchase funnel

224% e
210% ===

23.14S moynee
9.17S winine
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Publ il sher Counci |

Video Comte:
A Profile Effectiveness of Video at MIXX Canada

A Press Release re: NielsenlAG + Microsoft Advertising: "Video
vs. TV Ad Effectiveness Report-2011n at MI XX C

A Conducted Video Advertising Survey which was later rolled into
Video Research partnership with BrightRoll Canada

GIVING
USERS CHOICE

[ ==
" The Execution
\ mec: MEC & Schick were bold enough to support
s - m the launch of the Global iPad app with a cross
7 platform ad campaign

BrightRoll - 1a8 canapa

RELEASE NEW! REPORT ON
VIDEO ADVERTISING IN CANADA!

@ o e O o O e DOWNLOAD NOW
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Publ il sher Counci |

AdOps Comte:
A Creat e@hddlder o Utility

A Created Z-index standards that are now included in IAB US Ad
Guidelines

A Began discussions around changes to Ts+Cs including
revisions to reduce Publisher

A Updated IAB Canada CDN Online + Mobile Ad Guidelines for
release in 2012

Ad Networks + Ad Exchanges Comte:

A Launched the NEW! Ad Networks + Exchanges Committee

A The group has already created sub-Committees to tackle
Education and Quality Assurance Guidelines (QUAG)

A Ad Exchanges will be its own Comte. in 2012
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Publisher Council: Wh at 060s Ne

Research:

A Foster additional Research partnerships to highlight
effectiveness of Online/Mobile re: Branding

Education:

A Develop Educational material for Advertisers, Agencies about
Ad Networks, Ad Exchanges/RTB ecosystem

Standards & Guidelines:
A Update Ts+Cs
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AGENCY COUNCIL

VP, Dawna Henderson,
henderson bas kohn




Agency Council: Key Projects

Colleges + University Guide:

A Evaluated 100+ orgs

I Designed to encourage Colleges + Universities to develop
Interactive curricula; help Students decide where to go

A Following Publication of Guide
I Met with Minister re: moving Colleges forward
I Called each College

A Resulted in 10 Colleges joining IAB Canada
A 5 Colleges now using full IAB Canada curriculum resources

IAB Canada’s 2010 Colleges +
Universities Guide

Find out which schools are best preparing
students to carry the Digital marketing
baton in the future...

DOWNLOAD THE GUIDE NOW!
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Agency Counci | : Ke

Salary Guide:

A Created Salary Guide in conjunction with Publisher Council to
help HR Depts. and industry understand proper compensation
for various positions

A Guide consistently-referenced by HR depts. in Publisher +
Agency orgs across Canada

A Guide featured in Marketing MARKE'"NG

Magazine ot e

] CHECKING THE HYPE IN THE RED-HOT DIGITAL
l IAB Canada's SPACE E p= ﬂ . .,=
m ! Interactive Industry Salary Guide: oo | e warren |
PUBLISHERS Job Descriptions, Pay Scales and More... M o
L | fle]in]2 K2 @ Microsoft Advertising
- DOWNLOAD NOW!
— e bl e s s bosing v o e cpete i eprvs i wonnd | VWHEREVER THEY

modium. Today a,enmesh people ded ated to digital, publishers

j‘“ am tg d.lgttalpldﬂ"prlﬁsmmu n the spai sz‘:&eetﬂu e growing budgets advertisers are LlVE THElR
: — S DIGITAL LIVES
i an; for Tribal 0. ‘@ &re 50 v

. n response uced the

e firs k at

///////////////////////////////////////

Davma Henderson, [AB ha:rmsn and president of Toronto-based Hendersan Bas, says the guids
comes at a crucial Hme in the lustry’s growth. “There was an inconsi stem:t outin themarket.
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Agency Counci | : Ke

Project Brief:

A Created an Interactive Advertising Project Brief for Advertiser +
Agency use, as asked for by ACA

3
A The Brief: e 1 £
B . . iab:
i Highlights Digital-specifics

I Clarifies all other areas
found In tradltlonal brlefs PLEASE NOTE: As you enter information in each of the sections below, the section will expand as

needed.

Interactive Advertising Project Brief

A Released in E/F

1. PROJECT DETAILS

A Integrated into 1AB -
Canada Interactive Mktg. =
+ Online Advertising S
Course ) ; A’Jvoriising Project Brief

Integrate Digital Into Your Brand
egy From The Start!
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Agency

Other Projects:

Counci | : Ke

A Provided major feedback and leadership in the redesign of the

IAB Canada Website

A Gave feedback to Publisher
Council re: Pay-For-Performance

Ad Campaign Guidelines

Copyright © 2011 Interactive Advertising Bureau of Canada
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Pa

Agency Council: Wh at 0s Ne X

Education:

A Finalize Media Buying Course by end of 2011
I Launch scheduled for Q1 2012

A Update BOTH College + Universities and Salary Guides in
2012

A Work with Ad Networks + Ad Exchanges Comte. to develop
educational material for ALL re: Ad Networks, Ad
Exchanges/RTB ecosystem

Standards & Guidelines:
A Update Canadian Industry Ts + Cs documents
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EMERGING PLATFORMS
COUNCIL

VP, Peter Vaz,
M2 Universal




EP Council: Key Projects

Re-organization:

A Elevated long-standing Mobile Comte. to Mobile Council in
April 2011

A Created partnership with Mobile Experience + Innovation Ctr.
(MEIC) at OCAD

I IAB Canada now on MEIC Educational Comte., in order to drive
development of Mobile curricula in Colleges//Universities

I Use IAB Canada Mobile Course to educate ALL industry

A Created NEW! Social Media Comte.
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EP Counci | : Key Pr

Research:

A The Mobile Revenue Survey is now a solid IAB Canada
Research product

Featured Products
A Mobile Research heavily featured
Il n | AB Canada nFac

Facesz OfIAB Canada —
a n d n H u m p D a y B u mF ' MielzenlAG + Microsoft
beglnnlng Apfl' 2011 Advertising: “Video vs. TV Ad

T MediaBrands: Mobile Moment Effectiveness Report —2017°

+« Read More
I Quorus Consulting/CWTA:
2011 Canadian Cell Phone Consumer

October 31, 2011

-ll:anud..t

AttitUdes October 31, 2011
5 Hump Day Bump Of Research:
CANADIAN MOBILE AD " FEtog, A PEW Journalism: “Tablet
REVENUE GROWS To : 2 . E Implications Far Mews™ — Oct.
$52 MILLION IN 2010! ‘ I
BUDGET SET AT $82 MILLION FOR 2011 5. © prad + Read More

DOWNLOAD THE REPORT NOW!
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EP Counci | : Key Pr

Research (é)

A Currently developing Social Media Research Survey to gauge
Industry uptake and success with Social Media

A Will develop further initiatives after analyzing Survey

Education:
A Launched SOLD OUT! Mobile Marketing Course in Jan. 2011
A Now taught in both English and French!

A Mobile Branding (3 IAB Canada Mobile Members) featured at
MIXX Canada, Sept. 2011

A Featured Social Media Listening for TV at MIXX Canada

A Re-engineered Social Media Marketing Course (new provider,
1/4ly updates)
I Now available in Eng + Fre!
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EP Counci | : Key Pr

Standards & Guidelines:

A First business of new Mobile Council was to create new Mobile
Ad Sizes for high-res devices, Tablets, Newspaper-like Grid
layouts

A New sizes to be announced in 2012
A IAB US looking to follow suit, based on CDN recos
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EP Council: What 60s Next ?

Education/Standards:

A EP Council to review Rich Media on Mobile devices in 2012

I IAB US is finalizing Mobile Rich Media Ad Interface Definitions
(MRAID)

T In concert with I1AB Global, we will look to create Mobile Rich
Media Standards/Guidelines

A 1AB Canada Mobile Course being reviewed by Global IABs for
use in their own countries

A Mobile will be included in MIXX Canada, Mar. 27, 2012
Conference

A Mobile Members given FREE Spotlight at IAB Canada booth at
Dx3 in Jan 2012
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EP Council: What 60s Next ?

Research:
A Exploring new Research Partnerships, Projects re: Mobile

Networking/Events:
A Exploring additional Mobile Events/Webinars

Copyright © 2011 Interactive Advertising Bureau of Canada



POLICY COUNCIL

VP, Adam Kardash
Heenan Blaikie




Policy Council: Key Projects

A CASL (CDN Anti-Spam Law)

I Submissions on draft regulations to both Industry Canada
and CRTC

I Coordinated comments with multiple associations,
Including the ACA, Canadian Bar Association, financial
services sector

I Actively participating in ad hoc alliance of various
Industry associations, who will present summary of
common concerns and proposed amendments to
Minister

I Meeting with Industry Canada officials this coming
Thursday
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Pol i cy Counci | : Ke

A Online Behavioural Advertising Self-Regulation
(OBA)

A Submitted comments on OBA to the Office of the Privacy
Commissioner of Canada

A Participated on panel on Online advertising as part of OPC
consultations

A Spearheaded the development of the OBA Framework in co-
ordination with AAPQ, ACA, ASC, CMA, CDMQ, CMDC, IAB
Canada, ICA

I Framework released August 2011
I ETAfor program start: Q1-2 2012 S
I Developing Web assets for program

I Developing educational Webinars for program

I Negotiating CDN licensing of "icon" and |IAB
Canada admin of program for DAA Canada,
with US DAA org

I Providing 1/4ly updates to OPC as we move forward

™
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Policy Council: KeyPr oj ect s

A Amendments to the Personal Information Protection
and Electronic Documents Act

T Amendments to PIPEDA have been tabled, and several elements
of changes have implications for IAB Canada Members

I Comment period not yet set, but IAB Canada will be making
submissions

A Full-Time Policy Resources
I Job description developed

I Currently developing funding for position
I Goal -- Hire resources in 2012
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RESEARCH COUNCIL

Steve Rosenblum
Director of Research,
JAB Canada




Research Council: Key Projects

Marketing/Advertising Revenue Surveys:

A 2010, 2011 Online Ad Revenue Survey i Expanded French
Data

TRUGEE S - 2010 Canadian Online Advertising
B ¢ Revenue Grows To $2.23 Billion,
B, Surpassing Daily Newspaper

TORONTO, ON. August 2, 2011 — The Interactive Advertising Bureau of
Canada (IAB) today announc ed that Canadian Online Advertising Revenues for

2010 exceeded budgeted expectations of $2.1 billion, and grew by 23% to
$2.23 billion for 2010. As a result,

A 2010, 2011 Mobile Ad Revenue Survey

September 19, 2011

- Mobile Advertising Revenues In
Canada Grow 93% Over 2009 Totals,
To $52 Million In 2010

TORONTO, ON. Sept. 20, 2011 — The Interactive Advertising Bureau of
Canada (www.iabcanada.com) today announced that Mobile Advertising

Revenues in Canada grew 93% above 2009 totals to just over $52 million in
2010, and are forecast to grow to $82 million
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Research Counci |

CMUST: Canadian Media Usage Trend Reports:
Total Canada Report (140 slides) / French Canada Report (140 slides)
Available in Knowledge Ctr. (for Members only)

TELEVISION A~ S

A NEW!I'! Moved To Six 6Buyer GCunpeiwenogy 0
I Previously Single Source Media Usage Data RADIO

Fall'00/Fall'09

NEWSPAPER
NADbank Telephone Readership study
2001/2009

MAGAZINE

PMB Recent Reading
PMB'01/PMB Fall'10

INTERNET
NADbank Telephone Readership study
2001/2009

PMB/comScore Fused Data
Spring'10

MOBILE
Nieisen Mobile Media Measurement

NEW! ! Pioneered PMBOs 3D Media | mper a
I For Cross-media Product Usage / Psychographics
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Research Counci |

Synd | Cated CU Fren Cy SU rveyS (PMB, PMB/comScore Fusion, NADbank, BBM)
AMore enhancements to Digital Media Usage questionnaires

CMOST: 9" Cross-media Optimization Study (May 2011)

Aetley Red Tea
Alnaugural use of Online by Tetley

AMoved 60% of budget to Online
from incumbent, Magazines

AIAB Canada 9" CMOST Study Shows .
How Print + Web, Plus Portals + prlnf - Web combine

Contextual Websites Combine to drive suCcess fOI’
To Drive Success For Tetley Red Tea TETLEY RED TEA

AN |IAB CANADA CROSS-MEDIA OPTIMIZATION STUDY {CMOST)
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Research Counci |

Custom Member Research Services:

A 333 individual information requests in 2011 (YTD)
A 365 projected by year-end
A Up ~15% vs. 2010

I Online Publishers i 47%

I AgenciesT 40%

T Affiliates T 4%

T Ad Networks 1 3%

I Mobile Marketersi 3%

I Advertisers, Educators i 3%
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Research Counci |

Research Council Members-ONLY Presentations

March: Dy na mi ¢ lAongal Opalate on Digital/Cross-Media
I NEW T First-ever Canadian Digital Norms for Brand advertising

June: InsightExpress6 st Annual Update on Video + Mobile Norms

7.0
6.0

5.0

: ‘ ESOMAR

WORLD RESEARCH

November: Mobile Research Workshop-i Get Smart About Co
Research On Smartphoneso;

I Presented by Andrew Grenville, Chief Research Officer, Vision Critical
I Fresh from debut at ESOMAR 3D Conf e
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Research Counci |

IAB Canada Custom Research For Members

A Webinars about how + what Members can access re:
Custom Research (15 given to date: 13 Agencies, 2

Publishers)
I For Members in Vancouver, Calgary, Regina, Winnipeg, Sault
St e. Mari e, Toronto, Ottawa, Mo

A Outcome: NEW Awareness re: IAB Canada Custom
Research Capabilities + a HUGE surge in Info requests!

Copyright © 2011 Interactive Advertising Bureau of Canada



Research Counci |

Custom Research Presentations For Various IAB
Canada Councils/Comtes.

Analysis: The ‘Ad Sensitivity Meter’

AfiVi deo Comme ~
Load Density: Impact N
Of Increased Load On " /

Ad Effecti ve

(To: Publisher Council, Agency
Council, AdOps Comte.)

[ Desired Length of Commercials Online: 18-49 l

AfiResear ch Sca e
Use Of Social Media

iEarned, vs. s |
(To: Social Media Comte.)
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Research Counci | :

Highlighting + Curating Research Resources

Featured Products

A Faces of IAB
A Hump Day Bump of Research PR
A Knowledge Centre

NielsenlAG + Microsoft
-
2 Advertising: “Video vs. TV Ad

b4
Effectiveness Report - 2011"
« Read More

NEWLY ADDED! (week of Oct. 24, 2011)

Hump Day Bump Of Research

PEW J li “Tabl
“A” — Ad Effectiveness: 2 Studies: Rich Media, Video -’\'b S L

Implications For News" — Oct

elanda

“C" — Creative Best Practices: 1 Study: Copy, Offer, Formats il

+ Read More
G- Grnup Buying: 1 PPT: The changing Landscape Of Deals

“M” — Mobile: 1 Study: Mobile Rich Media Benchmarks;
Media Landscape: 1 PPT: Rethinking Paid, Earned, Owned

“8" — Spcial Media: 1 PPT: Facebook Stats, Social Context

“T" — Tablets: 1 Study: Tablet Demographics + Usage
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Research Council: Wh at os Ne

Custom Research Capabilities
A Do until all IAB Canada Members have received presentation

Revenue Surveys
ARevise 2012 Online and Mobile/Tablet Rev Surveys

Canadian Media Usage Study (CMUST) Update

Cross-Media Studies (CMOST )
A Priorities: (a) TV/Video, (b) 3-Screens, (c) Social Media
A Pursue integration of Mobile Campaigns

Additional Council/Comte. Research Presentations
AAs needed
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QUEBEC COUNCIL

Samuel Parent
Vice President,
JAB Canada




Patrick Tapp, JobBoom,
Qc ViceChair

Québec Council

Structure: '

Sylvie Robitaille, Sympatic
Qc Mktg+Events

Geneviéve Guay, Carat,
QC Agencies

QuéebecRegional Directo
Samuel Parent

France Brunelle, Casale
Media, Qc Publishers

Quebec Council : Philippe Roberge, Intact
— Committee Heads O L .
Chair: Nathalie Boucher, OliveMe Assurances, Qc Advertise

Michel CaronWebPressge
Qc Video

Malik Yacoubi, Cossette,
QcMobile

Steven SPierre, Sun Media

— Councillors

Alexandre Hénault, Mediati
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Québec Council: Key Projects

A Networking & Events
I Sloche Qui Peut/Sugar Shack event

A Held in Bromont Québec at the Brunelle family estate
A Launched NCC Video Case Study Partnership

i RDV_Web
A Opening remarks, Networking, IAB Canada Booth

I QC Advertiser Luncheons
A 80% Advertisers
A 4 more Events lined up for 2012

I Boomerangs
A Restructured IAB Canada Award

Copyright © 2011 Interactive Advertising Bureau of Canada




Qu®bec Counci | : Ke

Education

A Translation + Search For Fre Instructors For All IAB
Canada Courses

Mobile Marketing = Malik Yacoubi COSSETTE
Social Media Marketing = Samuel Parent

) ) YellowPagesGroup
SEO = Gabriel Montagne ‘

|
|

I SEM = Emmanuel Begouin
! ,

i Media Planning & Buying = Geneviéve Guay & Garat

A Custom Courses in French Canada
i Interactive Marketing + Online Advertising %@ Radio-Canada
I Mobile Marketing

.. PRESSE
I More to comel!

Copyright © 2011 Interactive Advertising Bureau of Canada



Québec Council: What 060s Ne X

A QC Publishers
I Currently developing 2012 State Of the Nation

A QC Agencies
I Additional Events for Agencies
I Member recruitment

A QC Advertisers
T 4 more Lunch + Learn Advertiser Events in 2012

Copyright © 2011 Interactive Advertising Bureau of Canada
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MIKH CANADA
CONFERENCE
JERIES

Presenting
Jponsors

POSTMEDI A urrwcen e

m lxx ConPerence Ser |
CANADA

o g v U ONE
SN v/ — @

IAB CANADA'S MIKK CANADA 2011-12
CONFERENCE SERIES I/ BACK!

Back To Branding, Back To Eden

There are a host of reasons that the Intemet's direct response ad capabilities
have out-evolved its branding capabilities, to date

In its infancy, plagued by painfully slow dial-up connections, image- and ad-
laden editorial pages were discouraged in order to create the best
experience possible for users of the nascent medium. As a resuit, Online ad
creative remained conservative, even as broadhand penetration increased
across the globe, and even as the industry adapted a new, universal set of
larger Online ad units.

And while Rich Media and Video have breathed new life into the universal ad
units in recent years, the frue branding potential of the Intemet has yet to be
fully-plumbed — that is — until now...

Register for MIXX Canada TODAY! and see how the "Art- And Science-
ification” of Media, large format Rising Stars Ad Units, Interactive

OT8E =
MIKK CANADA | Y McAfee SECURE |
CONFERENCE TESTED DAILY 12-0CT
JERIES
City - 2011 Full-day Date
Conference
Toronto: Sept. 22, 2011
City - 2011 Half-day Date
Roadshows
Toronto; Sept. 23, 2011
Halifax: Sept. 26, 2011
Montréal: Sept. 27, 2011
Ottawa: Sept. 28, 2011
Calgary: Oct. 3, 2011
Vancouver: Oct. 4, 2011

Latest News

Toronto Roadshow On Sent 23 2011



Kelly Tulett

Director Of Marketing,
JAB Canada




BRAND DEVELOPMENT

- STYLE GUIDE

- MEDIA OUTREACH

- SOCIAL MEDIA MARKETING

- AGENCY DIGITAL SIGNAGE NETWORK

MEMBERSHIP ACQUISITION
- JOIN KITS
- TRADE SHOW BOOTH

NETWORKING + EVENTS

- JOB FAIR

- MIXX CANADA

- GOLF TOURNAMENT RE-ORG

ADVERTISING + PROMOTION
- OFFLINE, ONLINE
- RADIO
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IJAB CANADA BRAND
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Graphic Standards +
JAB Canada Style Guide

® CFO
= o =
C
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MEDIA OUTREACH / COVERAGE

MIXX Events, Research + More!

Currently promoting to 90+ Media contacts!!
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JAB Canada Social Media Marketing

A Increased Facebook IAB Canada Posts Viewed from 884 in 2010 to
22.670in 2011

A Increased Likes from 219 in 2010 to 703 in 2011

A Added 1829 Twitter Followers in 2011
T TOTAL = 2652

A 2725 LinkedIn Group Members

facebook
1AB Canada: Interactive Advertising Bureau of Canada Creste s Page.
0| i
o) twitter ¥
© wall TAB Canada: Interactve... - Everyone (Top Posts) ~ You and IAB Canada: Interactive
Advertiing Bureas of Camada
. & share: [l Post [ Phote ] Link 4 video
1] Stay in touch with IAB Canada
U o rng
. °
e
3 1AB Canada: Interactive Advertising Bureau of Canada e bg
e [ [o] o
5 wat d. (U - New Report From BrightRoll Aed LA Canada Shows Agencies
e Expect Largest Change... ABCanada com
1 Frid Aty ndpeodd
(& Photes = Twosts Fovortes Folowing Folowers Lk sign
M evens ,. wdonie.,
fabcanada s, v
* ‘ Very good 25 Emad Marketing Tips and Tactcs
o \abcanadafr | mpA0a; Curous how IAB Canada uses Twitter?
Fallow TAB Canada on Testter 5 a Concorer wso @t onats teom
Wit/ pwtter e \abcanade 3 3 pecple e the. Boots MUST Go Today ($15)
Tired of Paying Retad I Suvez Nous i . £ 6 degrees of separation are down 1o 4 74, researchers say
m Canad? Then Join ) iab: v v JebtADOU! Biabcanada
e tha Beyond The Rack Teday n
2 LAD Canads: Interactsve Advertising Dureau of Canada )\ for FREE! a0 287 2862 166
7 R facebook Titaninteractif Teeen  Falwey  Folwars  Uved
talkng sh0ct the d* {4 - Faces Of LAB Canada - NielsenlAG + Microsoft Advertising: New IAS Gudelines. Bring More Transpa: e
: Advertisng dve kDG

“Video vs. TV Ad Effectivemess Report - 2011
v labcssada con Koot Welp Bop Mebde Taha dekn Temw Pomacy
tikes See Ml BT SO - T =TI Do you have 3 8dcous - Arveraers Buareises Vacs Geowroen Fesesries

.' ZenithOptimedis d the - v 0c
Vb G ostadinow

Copyright © 2011 Interactive Advertising Bureau of Canada




Digital Signage i Agency Networks

In partnership with OneStop Media, IAB Canada is now seen on
over 50 Digital screens within Ad Agencies across Canada.

NEW YORK, N.Y. -
Hundreds of police
officers in riot gear before
dawn Tuesday raided the
New York City park where
the Occupy Wall Street
protests began, evicting

and arresting hundreds of
protesters from what has

NVelcome to |IAB Canada
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MEMBERSHIP
ACQUISITION




Join/Welcome Kits

\ |

o
©
. g B |
| iab:

1

1

Members List

™
®
About 1AB Canado
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JAB Canada Trade Show Booth

ADVOCACY
NETWORKING

STANDARDS
EDUCATION

RESEARCH
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Join at: iabcanada.com

Get direct access to Digital Marketing Research,
Education, Networking Events + more!
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NETWORKING + EVENTS

GOALS:
QUALITY AUDIENCES,
MORE SPONSOR OPPS,
VISIBILITY, ACTIVATION




Job Fair 2010

Al AB Canadads 2010 Job Fair in

over 400 students, and featured 8 speakers from our Member
base.

AIAB worked with Colleges + Universities to promote the event by
devel oping a AJoh FEFair

consisting of ready-to-print posters, 3
Web banners, Email newsletters

INTERACTIVE ADVERTISING JOB FAR
Get your foot in the door!

The Interactive Advertising Industry Is HOT!
And Companies Across Canada Are Looking for Talent!!

With over $1.6 Billion dollors spent by Canadian marketers on Interoctive advertising in 2008,
and this figure expected 1o fop $1.75 Billion in 2009, Interactive odvertising olready exceeds that
of Radio, Mogazines and Outdoor adverfising in Canada - but more importantly - the Inferoctive
advertising industry offers HUGE career opportunities!

WHERE AND WHEN
In TORONTO - Toronts Boord of Trade, | First Canadian Place, Toronts ON MSX 1C1
rch 254, 2010 from 100m - Spm

z5 %

in MONTREAL - HEC, 3000 Chemin de lo ColeSaimeCotherine, Montreol, QC H3T 2A7,

March 15, 2010 10 - Spm)
Loom about recklife Interocsve odmvmm?vA markating job
requirements ond responsibiities siraight from Industry leoders -O
ET YOUR RES £
Update your it (U
Do you
e @
axperian:
bt [qo1
For more &
slt your
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EVENTS - MIXX Canada

MO
CANADA

MIXX CANA[?A
est a MONTREAL!
27 septembre, 2011

IAB CANADA'S MIXX CANADA CONFERENCE
Are You Ready To "Get Beyond"?

e Beyond Business As Usual? u - g

e Beyond The Click And Into Branding? Incrivez-vous maintenant!
e Beyond Targeting &And Into Intelligence? =

e Beyond Collecting "Fans" &nd Into Engaging Social >

Gamers? !
Beyond The Desktop &nd Onto Tablets?

The week's most recommended Marketing
stories

Spring Keynote Speakers Include:

n
m |

!
ad
. |

Al Watch This: BMW gives world's highest helipad a whirl
- > Read full article

e Alex Bogusky, former Founding Partner of Crispin, ,
Porter +Bogusky (CP+E), and current Creative Insurgent
FearLess Cottage (US) haw Communi

e Gian Fulgoni, Executive Chairman and Co-founder [ T Wead fall artide
of com&core Inc. {(UK)

¢ Andrew Newman, Global Senior Director of Insights
at Tribal Fusion (UK) by LEARN ONLINE -

« Bill Clifford, VP Global Sales, Wild Tangent (US) i Being in the

A b gl e nunraunm
atfiliated compa
mb

! know...it's all the rage
¢ Anthony Novac, founder and CEO of Spreed Inc. (CAN) 2B, |, paia search marketing -
S Click Here to Subscribe {
[ - - At} % | Search Engine
And a line-up of expert Canadian Panelists... g X optmiaton (seo)
REGISTER NOW! www.mixxcanada.com 'ab— omns ol
| 7u i Cagary. August®
REGISTER NOW!
Products and Services Exclusive Reser veﬁur ”("“‘fffyj > |
EXECUTIVE RECRUITMENT ’

r 1
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EVENTS - Golf Tournament

A Redesigned | AB Canadaés Annual
extended Networking and Sponsor visibility

I Focus was on Member experience on and off the Course
I Resulted in highest attendance to date!

|
| POSTMEDIg ccrmoms e
—
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ADVERTISING +
PROMOTION
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Course Promotion 7T Course Guide

A The 2011 Course
Guide was
advertised in
Marketing Magazine,
Strategy Magazine
and posted on
IJABCanada.com, as
a tool to help
prospective
attendees plan better

Copyright © 2011 Interactive Advertising Bureau of Canada

\s

2011
COURSE GUIDE

MOBILE MARKETING
TORONTO -Feb 11, May 11, Aug 11, Dec 7

= VANCOUVER - feb 16, May 9, Dec 5

® ylc MONTREAL- Feb 22, Moy 13, Dec 9

s CALGARY - Aug 9

Ples-!

| SOCIAL MEDIA MARKETING W
\ TORONTO - Feb 23, May 27, Sept 8, Nov 23 (
.\ 5 VANCOUVER - feb 28, Nov 21 W
; Z MONTREAL - Mor 2, Sep 14

s OTTAWA - May 25
HALIFAX - Sept 12

INTERACTIVE MARKETING +
ONLINE ADVERTISING
= TORONTO - Mar 25, Jun 28, Oct 21, Dec |

= VANCOUVER - Mar 21, Oct 17
s MONTREAL - Mar 24, Oct 20, Dec 2

CALGARY - Mor 23, Oct 19
OTTAWA - Jun 29
HALIFAX - July 5

PAID SEARCH MARKETING
TORONTO - Apr 13, Jul 13, Nov 4

= VANCOUVER - Apr 4

© MONTREAL - Apr 11

. CALGARY - Apr &

OTTAWA - Nov 2

SEARCH ENGINE OPTIMIZATION
e TORONTO - Apr 20, Jul 20, Nov 9
b\/ 2 VANCOUVER - Apr 18, Nov 7

For course details + to register: wwwi.iabcanadaevents.com

A

Stay up fo date with all IAB Canada courses + events!
Sign up now for IAB Canada’s e-newsletter at www.iabcanada.com

CONTACT IAB Canada 2 Carlion Street, Suite 820, Toronto, ON M5B 1J3, Phone: (416] 5983400, Fax: (416) 598-3500




JAB Canada 1 Print + Digital

Advertising was placed with Marketing Magazine, Infopresse,
MedialnCanada.com, Strategy Magazine, Strategy Online.

(

iab:
MAKE THE MOVE
TO DIGITAL...

INTERACTIVE MARKETING [ g SOCIAL MEDIA

+ ONLINE ADVERTISING MARKETING
Halifax Nov. 8th, 2010 Halifax Nov. 15th, 2010
Toronto Nov. 10th, 2010 Toronto Nov. 17th, 2010
Vancouver Nov. 12th, 2010 Vancouver Nov. 19th, 2010
Montréal Nov. 25th, 2010
3 } PAID SEARCH M SEO (Search
MARKETING ~wt Engine Optimization)
Toronto Nov. 23rd, 2010 Toronto Nov. 30th, 2010

For full course details and to

e

|AB Canada’s Interactive Courses Are Back!

MOBILE IS HOT!

LEARN MOBILE
MARKETING

[i*]

e

g
® 5 3
iab: Q:

LES FORMATIONS INTENSIVES D'UNE
JOURNE OFFERTES PAR IAB CANADA

SONT DE RETOUR POUR
L’ANNEE 2010 !

e
e ©
a
]

<
©

IAB CANADA INTENSIVE
ONE-DAY COURSES

ARE BACK IN 2010!

Interactive Marketing
i + Online Advertising

REGISTER, go to www.iabcanada.com
- il
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Location Date

Toronto, ON February 22, 2010
Montréal, QC [French) February 23, 2010
Halfax, NS February 24, 2010
Calgary, AB March 1, 2010
Edmonion, AB March 2, 2010

REGISTER NOW!




JAB Canadai Pr 1 nt + DI

IAB CANADA'’S INTERACTIVE
COURSES ARE BACK!

CLICK HERE FOR COURSES + DATES

1 1AB CANADA INTENSIVE RE< MU
iabg ONE-DAY COURSES ARE BACK! W\ [e)"'L

Interactive Marketin Social Media ’

+ Online Ac:lvertisingg Eg Marketing .\\ - REGISTlER
CALGARY, AB é CALGARY, AB : 2

MAREH IP , 2010 % Apimf 14E, 2010 ab u;gw:m -

; TAKE YOUR BUSINESS
iab: ONLINE IN 2010!
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JAB Canada Website

COUNCILS

Combinaison de |'imprimé
et du Web pour favoriser
le succés du

THE ROUGE TETLEY

TELECHARGEZ MAINTENANT ! (¥,

RESEARCH

I CONFERENCE
EVENTS 8:\'[&,338%(\ SERIES RETURNS!

Full-day: Sept. 22 (Toronto)
Cross-Canada Roadshows: Sept. 23-Oct. 4

-
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