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Chair/Vice Chair Remarks 

Chair: Dawna Henderson (henderson bas kohn) 

Vice Chair: Carolyn Cramer (Tribal Fusion) 

 

Industry:  

Å 2010 Canadian Online Advertising Revenue grew to $2.23 

billion, surpassing Daily Newspaper! 

Å Display is the fastest growing format; Video +85% growth 

Å 2010 Canadian Mobile Ad Revenue grew to $52 million 

 

IAB Canada:  

Å Launched Redesigned IAB Canada Website!  

Å Launched: Mobile + Policy Councils, Video, Social Media and 

Ad Networks + Exchanges Committees 

Å West Coast IAB Canada Chapter to be launched in 2012 
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Council & Committee Reports 
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Who Does What? ï IAB Canada Staff 

ÅPresident     Paula Gignac 

 

ÅVice-President   Samuel Parent NEW! 

 

ÅDirector, Research  Steve Rosenblum 

 

ÅDirector, Marketing  Kelly Tulett NEW!  

 

ÅDirector, Councils  Julie Ford NEW! 

 

ÅManager, Events  Nadeyah Kailan 
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IAB Canadaôs Councils + Committees 

Councils Committees 

Agency Ad Networks 

Emerging Platforms RTB  

Mobile Ad Operations 

Policy Search 

Publisher Social Media 

Québec Video 

Research 
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PUBLISHER COUNCIL 

 

VP, Carolyn Cramer, 

Tribal Fusion 



Copyright © 2011  Interactive Advertising Bureau of Canada 

8 

Publisher Council: Key Projects 

Pay For Performance Guidelines:  

Å Spearheaded the Pay-For-Performance Ad Campaign 

Guidelines with assistance from the Agency Council 

 

Å The Guidelines cover: 

- Effective PFP creative 

- Targeting options, best practices 

- Optimization techniques 

- Discrepancy minimization 
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Publisher Council: Key Projects (é) 

Online Behavioural Advertising (OBA) Framework:  

Å Spearheaded the development of the OBA Framework in co-

ordination with AAPQ, ACA, ASC, CMA, CDMQ, CMDC,  IAB 

Canada, ICA 

ï Transparency 

ï Education 

ï Choice 

ï Accountability 

Å President appeared at various  

Privacy Events, began 1/4ly  

updates to Office Of Privacy  

Commissioner (OPC) 
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Publisher Council: Key Projects (é) 

Rising Stars Ad Units: Education / Adoption/ Promotion:  

Å Educated Publishers about new large format ñRising Starsò ad 

units 

Å Profiled Effectiveness of ñ Rising Starsò ad units at MIXX 

Canada 

Å Numerous CDN Publishers now offering Rising Stars 

Å Rising Stars included in IAB Canada CDN Ad Guidelines doc in 

2012 

 

 

 

 

 



Copyright © 2011  Interactive Advertising Bureau of Canada 

11 

Video Comte:  

Å Profile Effectiveness of  Video at MIXX Canada 

Å Press Release re: NielsenIAG + Microsoft Advertising: "Video 

vs. TV Ad Effectiveness Report - 2011ñ at MIXX Canada 

Å Conducted Video Advertising Survey which was later rolled into 

Video Research partnership with BrightRoll Canada 

 

 

 

Publisher Council: Key Projects (é) 
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AdOps Comte:  

Å Created ñAd-Checkerò Utility 

Å Created Z-index standards that are now included in IAB US Ad 

Guidelines 

Å Began discussions around changes to Ts+Cs including 

revisions to reduce Publisher ñdata leakageò  

Å Updated IAB Canada CDN Online + Mobile Ad Guidelines for 

release in 2012 

 

Ad Networks + Ad Exchanges Comte:  

Å Launched the NEW! Ad Networks + Exchanges Committee 

Å The group has already created sub-Committees to tackle 

Education and Quality Assurance Guidelines (QUAG) 

Å Ad Exchanges will be its own Comte. in 2012 

 

 

 

Publisher Council: Key Projects (é) 
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Publisher Council: Whatôs Next? 

Research:  

Å Foster additional Research partnerships to highlight 

effectiveness of Online/Mobile re: Branding 

 

Education:  

Å Develop Educational material for Advertisers, Agencies about 

Ad Networks, Ad Exchanges/RTB ecosystem 

 

Standards & Guidelines:  

Å Update Ts+Cs 

 



Copyright © 2011  Interactive Advertising Bureau of Canada 

14 

AGENCY COUNCIL 

 

VP, Dawna Henderson, 

henderson bas kohn 
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Agency Council: Key Projects 

Colleges + University Guide:  

Å Evaluated 100+ orgs 

ïDesigned to encourage Colleges + Universities to develop 

Interactive curricula; help Students decide where to go 

 

Å Following Publication of  Guide 

ïMet with Minister re: moving Colleges forward 

ï Called each College 

Å Resulted in 10 Colleges joining IAB Canada 

Å 5 Colleges now using full IAB Canada curriculum resources 
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Agency Council: Key Projects (é) 

Salary Guide:  

Å Created Salary Guide in conjunction with Publisher Council to 

help HR Depts. and industry understand proper compensation 

for various positions 

 

Å Guide consistently-referenced by HR depts. in Publisher + 

Agency orgs across Canada 

 

Å Guide featured in Marketing  

Magazine 
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Agency Council: Key Projects (é) 

Project Brief:  

Å Created an Interactive Advertising Project Brief for Advertiser + 

Agency use, as asked for by ACA 

 

Å The Brief: 

ïHighlights Digital-specifics 

ï Clarifies all other areas  

found in traditional briefs 
 

Å Released in E/F 

Å Integrated into IAB  

Canada Interactive Mktg. 

+ Online Advertising 

Course 
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Other Projects:  

Å Provided major feedback and leadership in the redesign of the 

IAB Canada Website 

 

Å Gave feedback to Publisher  

Council re: Pay-For-Performance 

Ad Campaign Guidelines 

 

 

 

Agency Council: Key Projects (é) 
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Agency Council: Whatôs Next? 

Education:  

Å Finalize Media Buying Course by end of 2011 

ï Launch scheduled for Q1 2012 

 

Å Update BOTH College + Universities and Salary Guides in 

2012 

 

Å Work with Ad Networks + Ad Exchanges Comte. to develop 

educational material for ALL re: Ad Networks, Ad 

Exchanges/RTB ecosystem 

 

Standards & Guidelines:  

Å Update Canadian Industry Ts + Cs documents 
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EMERGING PLATFORMS 

COUNCIL 

 

VP, Peter Vaz, 

M2 Universal 
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EP Council: Key Projects 

Re-organization:  

Å Elevated long-standing Mobile Comte. to Mobile Council in 

April 2011 

 

Å Created partnership with Mobile Experience + Innovation Ctr. 

(MEIC) at OCAD 

ï IAB Canada now on MEIC Educational Comte., in order to drive 

development of Mobile curricula in Colleges//Universities 

ï Use IAB Canada Mobile Course to educate ALL industry 

 

Å Created NEW! Social Media Comte. 
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EP Council: Key Projects (é) 

Research:  

Å The Mobile Revenue Survey is now a solid IAB Canada 

Research product 

 

Å Mobile Research heavily featured  

in IAB Canada ñFaces Of IAB Canadaò  

and ñHump Day Bump Of Researchò  

beginning April 2011 

ï MediaBrands: Mobile Moment 

ï Quorus Consulting/CWTA:  

2011 Canadian Cell Phone Consumer  

Attitudes  
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Research (é) 

Å Currently developing Social Media Research Survey to gauge 

industry uptake and success with Social Media 

Å Will develop further initiatives after analyzing Survey  

 

Education:  

Å Launched SOLD OUT! Mobile Marketing Course in Jan. 2011 

ÅNow taught in both English and French! 

Å Mobile Branding (3 IAB Canada Mobile Members) featured at 

MIXX Canada, Sept. 2011 

Å Featured Social Media Listening for TV at MIXX Canada 

Å Re-engineered Social Media Marketing Course (new provider, 

1/4ly updates) 

ïNow available in Eng + Fre! 

 

EP Council: Key Projects (é) 
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Standards & Guidelines:  

Å First business of new Mobile Council was to create new Mobile 

Ad Sizes for high-res devices, Tablets, Newspaper-like Grid 

layouts 

 

Å New sizes  to be announced in 2012 

Å IAB US looking to follow suit, based on CDN recos 

 

 

EP Council: Key Projects (é) 
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Education/Standards:  

Å EP Council to review Rich Media on Mobile devices in 2012 

ï IAB US is finalizing Mobile Rich Media Ad Interface Definitions 

(MRAID) 

ï In concert with IAB Global, we will look to create Mobile Rich 

Media Standards/Guidelines  

 

Å IAB Canada Mobile Course being reviewed by Global IABs for 

use in their own countries 

 

Å Mobile will be included in MIXX Canada, Mar. 27, 2012 

Conference 

 

Å Mobile Members given FREE Spotlight at IAB Canada booth at 

Dx3 in Jan 2012  

 

EP Council: Whatôs Next? 
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Research:  

Å Exploring new Research Partnerships, Projects re: Mobile 
 

Networking/Events:  

Å Exploring additional Mobile Events/Webinars  

 

EP Council: Whatôs Next? 
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POLICY COUNCIL 

 

VP, Adam Kardash 

Heenan Blaikie 
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ÅCASL (CDN Anti-Spam Law) 

ïSubmissions on draft regulations to both Industry Canada 

and CRTC 

 

ïCoordinated comments with multiple associations, 

including the ACA, Canadian Bar Association, financial 

services sector 

 

ïActively participating in ad hoc alliance of various 

industry associations, who will present summary of 

common concerns and proposed amendments to 

Minister 

 

ïMeeting with Industry Canada officials this coming 

Thursday 

  



Copyright © 2011  Interactive Advertising Bureau of Canada 

29 Policy Council: Key Projects (é) 

ÅOnline Behavioural Advertising Self-Regulation 

(OBA) 
Å Submitted comments on OBA to the Office of the Privacy 

Commissioner of Canada 

Å Participated on panel on Online advertising as part of OPC 

consultations 

Å Spearheaded the development of the OBA Framework in co-

ordination with AAPQ, ACA, ASC, CMA, CDMQ, CMDC,  IAB 

Canada, ICA 

ï Framework released August 2011 

ï ETA for program start: Q1-2 2012 

ï Developing Web assets for program 

ïDeveloping educational Webinars for program 

ïNegotiating CDN licensing of "icon" and IAB  

Canada admin of program for DAA Canada,  

with US DAA org 

ï Providing 1/4ly updates to OPC as we move forward 
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Policy Council: Key Projects (é) 

ÅAmendments to the Personal Information Protection 

and Electronic Documents Act 
ï Amendments to PIPEDA have been tabled, and several elements 

of changes have implications for IAB Canada Members 

ï Comment period not yet set, but IAB Canada will be making 

submissions 

 

ÅFull-Time Policy Resources 
ï Job description developed 

ï Currently developing funding for position 

ï Goal -- Hire resources in 2012 
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RESEARCH COUNCIL   

 

Steve Rosenblum 

Director of Research, 

IAB Canada 
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Research Council: Key Projects 

Marketing/Advertising Revenue Surveys: 

  

Å 2010, 2011 Online Ad Revenue Survey ï Expanded French 

Data 

 

 

 

 

Å 2010, 2011 Mobile Ad Revenue Survey 
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Research Council: Key Projects (é) 

CMUST: Canadian Media Usage Trend Reports: 
Total Canada Report (140 slides) / French Canada Report (140 slides) 

Available in Knowledge Ctr. (for Members only) 
 

 

Å NEW!! Moved To Six óBuyer Currencyô Sources 

ï Previously Single Source Media Usage Data 

 

 

 

 

 

 

 

Å  

 

NEW!! Pioneered PMBôs 3D Media Imperatives  

ï For Cross-media Product Usage / Psychographics 
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Syndicated Currency Surveys (PMB, PMB/comScore Fusion, NADbank, BBM) 

Å More  enhancements to Digital Media Usage questionnaires 
 

 

CMOST: 9th Cross-media Optimization Study (May 2011) 

ÅTetley Red Tea 

Å Inaugural use of Online by Tetley 

 

Å Moved 60% of budget to Online  

from incumbent, Magazines 

 

Å IAB Canada 9th CMOST Study Shows  

How Print + Web, Plus Portals +  

Contextual Websites Combine  

To Drive Success For Tetley Red Tea  

 

 

 

 

Research Council: Key Projects (é) 
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Research Council: Key Projects (é) 

Custom Member Research Services:  

 

Å 333 individual information requests in 2011 (YTD) 

Å 365 projected by year-end 

Å Up ~15% vs. 2010 
 

ïOnline Publishers ï 47% 

ï Agencies ï 40% 

ï Affiliates ï 4% 

ï Ad Networks ï 3% 

ï Mobile Marketers ï 3% 

ï Advertisers, Educators ï 3% 

 

 

 

 

 

 



Copyright © 2011  Interactive Advertising Bureau of Canada 

36 

Research Council: Key Projects (é) 

Research Council Members-ONLY Presentations 
 

March: Dynamic Logicôs Annual Update on Digital/Cross-Media 

ï NEW ï First-ever Canadian Digital Norms for Brand advertising 
 

June: InsightExpressô 1st Annual Update on Video + Mobile Norms 

 

 

 

 

 

 

 

 

 

November: Mobile Research Workshop - ñGet Smart About Conducting  

Research On Smartphonesò;  

ï Presented by Andrew Grenville, Chief Research Officer, Vision Critical 

ï Fresh from debut at ESOMAR 3D Conference in Miami, October 26ô11 
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Research Council: Key Projects (é) 

IAB Canada Custom Research For Members 

 

Å Webinars about how + what Members can access re: 

Custom Research (15 given to date: 13 Agencies, 2 

Publishers) 

ï For Members in Vancouver, Calgary, Regina, Winnipeg, Sault 

Ste. Marie, Toronto, Ottawa, Montr®al (5), Halifax, St Johnôs 

 

Å Outcome: NEW Awareness re: IAB Canada Custom 

Research Capabilities + a HUGE surge in Info requests! 
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Research Council: Key Projects (é) 

Custom Research Presentations For Various IAB 

Canada Councils/Comtes. 
 

ÅñVideo Commercial Ad  

Load Density: Impact  

Of Increased Load On  

Ad Effectivenessò 
(To: Publisher Council, Agency 

Council, AdOps Comte.) 

 

ÅñResearch Scan: Effective  

Use Of Social Media  

ï Earned, vs. Owned, Paidò 
(To: Social Media Comte.) 
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Research Council: Key Projects (é) 

Highlighting + Curating Research Resources 
 

 

 

Å Faces of IAB 

Å Hump Day Bump of Research 

Å Knowledge Centre 
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Research Council: Whatôs Next? 

Custom Research Capabilities 

Å   Do until all IAB Canada Members have received presentation 

 

Revenue Surveys 

Å Revise 2012 Online and Mobile/Tablet Rev Surveys  

 

Canadian Media Usage Study (CMUST) Update 

 

Cross-Media Studies (CMOST ) 

Å Priorities: (a) TV/Video, (b) 3-Screens, (c) Social  Media 

Å Pursue integration of Mobile Campaigns 

 

Additional Council/Comte. Research Presentations 

Å As needed 
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QUÉBEC COUNCIL 

 

Samuel Parent 

Vice President,  

IAB Canada 
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Structure: 

Québec Council 

Chair: Nathalie Boucher, OliveMedia 

Executive Committee 

Patrick Tapp, JobBoom,  

Qc Vice-Chair 

Sylvie Robitaille, Sympatico,  

Qc Mktg+Events 

Committee Heads 

Geneviève Guay, Carat,    
 QC Agencies 

France Brunelle, Casale 
Media, Qc Publishers 

Philippe Roberge, Intact 
Assurances, Qc Advertisers 

Michel Caron, WebPresse, 
 Qc Video 

Malik Yacoubi, Cossette,    
Qc Mobile 

Councillors 

Steven St-Pierre, Sun Media 

Alexandre Hénault, Mediative 

Québec Regional Director 
Samuel Parent 
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ÅNetworking & Events 

ïSloche Qui Peut/Sugar Shack event 
ÅHeld in Bromont Québec at the Brunelle family estate 

ÅLaunched NCC Video Case Study Partnership 

 

ïRDV_Web 
ÅOpening remarks, Networking, IAB Canada Booth 

 

ïQC Advertiser Luncheons 
Å80% Advertisers 

Å4 more Events lined up for 2012 

 

ïBoomerangs 
ÅRestructured IAB Canada Award 
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Qu®bec Council: Key Projects (é) 

Education 

ÅTranslation + Search For Fre Instructors For All IAB 

Canada Courses 
ïMobile Marketing = Malik Yacoubi 

ï Social Media Marketing = Samuel Parent 

ï SEM = Emmanuel Begouin 

ï SEO = Gabriel Montagne 

ï Media Planning & Buying = Geneviève Guay 

 

ÅCustom Courses in French Canada 
ï Interactive Marketing + Online Advertising 

ï Mobile Marketing  

ï More to come! 
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Québec Council: Whatôs Next? 

Å QC Publishers  

ïCurrently developing 2012 State Of the Nation  

 

Å QC Agencies  

ï Additional Events for Agencies 

ï Member recruitment 

 

Å QC Advertisers 

ï 4 more Lunch + Learn Advertiser Events in 2012 



Copyright © 2011  Interactive Advertising Bureau of Canada 

46 

Marketing Report 
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Kelly Tulett 

Director Of Marketing,  

IAB Canada 
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BRAND DEVELOPMENT 
- STYLE GUIDE 

- MEDIA OUTREACH 

- SOCIAL MEDIA MARKETING 

- AGENCY DIGITAL SIGNAGE NETWORK 

 

MEMBERSHIP ACQUISITION 
- JOIN KITS 

- TRADE SHOW BOOTH 

 

 NETWORKING + EVENTS 
- JOB FAIR 

- MIXX CANADA 

- GOLF TOURNAMENT RE-ORG 

 

ADVERTISING + PROMOTION 
- OFFLINE, ONLINE 

- RADIO 
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IAB CANADA BRAND 



Copyright © 2011  Interactive Advertising Bureau of Canada 

50 Graphic Standards +  

IAB Canada Style Guide 
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MEDIA OUTREACH / COVERAGE 

MIXX Events, Research  + More! 
 

Currently promoting to 90+ Media contacts!! 
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Å Increased Facebook IAB Canada Posts Viewed from 884 in 2010 to 

22,670 in 2011 

 

Å Increased Likes from 219 in 2010 to 703 in 2011 

 

Å Added 1829 Twitter Followers in 2011 

ï TOTAL = 2652 

 

Å 2725 LinkedIn Group Members 
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In partnership with OneStop Media, IAB Canada is now seen on 

over 50 Digital screens within Ad Agencies across Canada. 

 

 

Digital Signage ï Agency Networks 
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54 

 

MEMBERSHIP 

ACQUISITION 
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Join/Welcome Kits 
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IAB Canada Trade Show Booth 
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Print 
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NETWORKING + EVENTS 

 

GOALS: 

QUALITY AUDIENCES,  

MORE SPONSOR OPPS, 

VISIBILITY, ACTIVATION 
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Å IAB Canadaôs 2010 Job Fair in Toronto + Montr®al attracted  

over 400 students, and featured 8 speakers from our Member 

base. 

Å IAB worked with Colleges + Universities to promote the event by 

developing a ñJob Fair Kitò  

consisting of ready-to-print posters,  

Web banners, Email newsletters 

 

Job Fair 2010 
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EVENTS - MIXX Canada 
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Å Redesigned IAB Canadaôs Annual Golf Tournament to allow for 

extended Networking and Sponsor visibility 

ï Focus was on Member experience on and off the Course 

ïResulted in highest attendance to date! 

 

 

EVENTS - Golf Tournament 
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62 

 

 

ADVERTISING + 

PROMOTION 
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ÅThe 2011 Course 

Guide was 

advertised in 

Marketing Magazine, 

Strategy Magazine 

and posted on 

IABCanada.com, as 

a tool to help 

prospective 

attendees plan better 
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Advertising was placed with Marketing Magazine, Infopresse, 

MediaInCanada.com, Strategy Magazine, Strategy Online. 

 

IAB Canada ï Print + Digital 
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IAB Canada ï Print + Digital (é) 
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66 IAB Canada Website 

COUNCILS 

RESEARCH 

EVENTS 


